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‘EvtuTtro 500.1.3

20vropo Mpo@iA Akadnuaikou MpoowTikoU / ZUvTopo Bioypa@ikd Inueiwpa

MavemoThpio: MavemoTApio NedtoAig, Magog
EmifeTo: > 0POKAE0OUG

Ovopa: XapdAautrog (Xapng)
BaBpida/Oéon: NéxTOPAG

ZXOAR:

ZxoAA Aloiknong kai OIkovouikwy Kal NMANpo@opIKAg

TpApa:
Aloiknong kai OIKOVOUIKWV

EmoTtnupoviké MNedio: *
Emmikoivwviakn MoAimikrf kai MNMoAmké MApKeTIvyK

* Ee1dikeuan
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Akadnpaikda MNpoodévra / TitAol ZTTOUdWV

re

OVTOC 01T TOV TTIo U

TiTAog AlaTpIBng

Akadnuaikoég TitTAog Etog 15pupa TuQpa (KaTaxwpeiTal TpoaipeTIKa)

AidakTopikd (PhD) 2021 MavemoThApio MNMeAoTTOVVHOOU Kal Mapaywyn kal KatavdAwaon
MavemoThApio Ne&TToAIg MoAITIKWV EToTnUWY Kal MoAimikn¢ ETKoIvwviag —
EKAOYIKI) GUUTTEPIPOPA
AleBvwyv Zx€oewv Yneopopwv
Mphil (IMpodidakTopiko 2005 University of Leicester Management Centre New Market Entries and The Use
AiTTAwpa) of Franchise as a Strategic Tool

MSc (MeTatTTuxioKko) 210 2002 University of Leicester Management Centre
MdapkeTIVyK
BA Honors (Mtuyio) 2000 University of East Anglia Business and Management

EmmixeipnUaTIKEG ZTTOUBEG
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Mepiodog EpyodoTnong

E 3 T X
ATTS Méxp! pPYyodoTng o61rog Oéon

2021 2025 MavemmoThApio NeAGTTOAIG Magog, Kutrpog Emokémtng Aéktopdg
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Kopia apBpa o€ eTIOCTHHOVIKA Tr£p|06|Ka ME KIT£ povoypouplag, BlBAla £K500‘£I§ ouvedpiwv.

Academic Staff Short Profile

2025

2025

2025

2025

The use of simulation and
new technologies in marketing
classes: new challenges in the

learning process

Integrating Simulation Tools
into Entrepreneurship
Education

Social Networks’ Influence on
Voting Behavior and
Involvement of Cypriot Voters

The Impact of Political
Marketing on Voting
Behaviour of Cypriot Voters

Harnessing Big Data and
Artificial Intelligence for
Entrepreneurial Innovation:
Opportunities, Challenges,
and Strategic Implications

AAAol cuyypa@eig

Andreas N Masouras

Andreas N. Masouras,
Sofia D. Anastasiadou,

George Deirmentzoglou,

Eleni Anastasopoulou

Androniki Kavoura
Andreas N. Masouras,
Sofia D. Anastasiadou
Victor-Alexandru Briciu

Arabela Briciu

Andreas N. Masouras,
Sofia D. Anastasiadou

EmioTnHoviko
Mep108IKO Kai
Ekd6T1ng / Zuvédplo

AMA (Scopus)

IGI (Scopus)

Strategic

Innovative Marketing
and Tourism: 10th
ICSIMAT, Brasov,
Romania, 2024,

Springer
Social Sciences,
MDPI

(Scopus)

MDPI Encyclopedia
of Social Sciences

Topog ZeA.
2024,
13, 149
pp. 47-
68
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6 2024 Consumption of Greek Andreas N. Masouras, Strategic Innovative pp-
Political Message Sofia D. Anastasiadou, Marketing and 947-
Sotiris Apostolopoulos Tourism: Springer 955
Nature
7 2024 Production and Consumption Book, Nova Science
of Political Communication Publishers: NY

and Voting Behaviour

8 2023 Nation Branding as a IGI (Scopus) pp.
Strategic Asset for Local 124-
SMEs: Global Developments 155

in Nation Branding and
Promotion — Theoretical and
Practical Approaches

9 2019 Voters’ Behaviour: What Andreas N. Masouras Strategic pp.
Drives Political Consumption Innovative Marketing 459-
in Cyprus? An Analysis of the and Tourism: 7th 467
Behaviour of Young Voters ICSIMAT, Athenian
Riviera, Greece,
Springer
10 2019 | Brand as a strategic asset for Andreas N. Masouras, Strategic Innovative pp.
cultural organisations: A Christos Papademetriou Marketing and 735-
proposal for the forthcoming Tourism: 7th 743
cultural institution of pafos ICSIMAT, Athenian
Riviera, Greece,
Springer
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AIA Huepopn Oéua Aigbvig / TOTIKNA TotmroBecia* PoAog oTtnv
via ‘Ex0eon

1

2
3
4
5
6
7
8
9
10

* Na karaxwpnBei 0 xwpoc, N méAn K.1.A.
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Epeguvnrikd Projects. Na kataxwpn0ouv ta mévre (5) mmio rpdo@ara Kal AAAa évTe (5) emAeyuéva — (MEYIOTOG ap.

6éka (10)
AIA Huepopunvia TitAog Emixopriynon PéAog aTo Epguvnriko
ATo: Projects *

1

2
3
4
5
6
7
8
9
10

*PéAog¢ oto Epeuvnrikd Project: my Emiornuovikdg 2uvroviotig, MéAog Epeuvnrikng Ouadag, Epeuvntng, Bonbd¢ Epsuvnirg, dAAa.
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Akadnuaikég ZupBouleuTikég YTTnpeoieg R/Kal ZuppeToxn o€ ZupBouAia / EmTpotrég - Na kKataxwpnouv

ol mévte (5) mo mpoéocareg (KaraxwpouvTal TTpOaIPETIKA)

A/A Mepiodog Opyaviouog Tithog Oéong N} Yrnpeoiog Kipieg ApaoTnpioTnTeg
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Ref. Date Title Awarded by:
Number

1

2
3
4
5
6
7
8
9
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Huepounvia TitAog Kipieg ApaoTnpidTnTEg

10



