- Neapolis
_=_ University
* Pafos

Evontowinpévoc KataAoyoc BifALoOnknc
(EDS)

OAHIOz XPH2H2

1kn ko Kévipo mAnpo@opnong



NEPIEXOMENA

 [PO2BA2ZH >TH BIBAIOOHKH

* ANAZHTHZH YAIKOY

* 2ZYNAE>H 3TON ENOMOIHMENO KATAAOIO THZ BIBAIOOHKH2

*  OINTPA ANAZHTH3HZ

e ENTYMNH >YAAOIH

* HAEKTPONIKA BIBAIA (E-BOOKS)

*  AHWH HAEKTPONIKQN BIBAION

«  AKAAHMAIKA NEPIOAIKA

« MAHPE3 KEIMENO AKAAHMAIKOY APOPOY

* 2YNOETH ANAZHTH>H (ADVANCED SEARCH)

e ANOOHKEYZH TEKMHPION

*  YNOOBOAH AITHMATO2 AIAAANEIZMOY (INTERLIBRARY LOAN)




NMPOzBAZzH 2TH BIBAIOOHKH

1. MetaBeite otnv enionun totooeAida tou Navemnotnuiov NeamoAlg MNadog (www.nup.ac.cy).

2. XTO EMAVW APLOTEPO LEPOC TNG APXIKAG oeAiSaC, eTAEETE TNV £vOelen «BIBAIOOHKH».

3. Oa petadepbeite autopata otn oeAida tng BiBAL0OAKNG, OTIOU UmopEiTe va evnUePWOELTE yLat OAEG TIG SLOOECLUEG UTINPEDLEC KL TOUG NAEKTPOVIKOUC TIOPOUG.

MOODLE XYNAEZH | BIBAIOGHKH | IYNEPTATEX

Neapolis
=~ |University TO MANEMIZETHMIO XTOYAAZE XTO NI MANETIZETHMIOYTIOAH XT1OYAEX XTHN KYTIPO EPEYNA ETIKOINQNIA

"|Pafos

Evllagpepeoal va
HLANCOUUE;

Ovopa*

EniBeTo*

MoAn*

HAektpovikn AievBuvon*

B ThAépwvo*


https://www.nup.ac.cy/gr/

ANAZHTH2H YAIKOY

Yto nedio avalntnong, mMAnKTpoAoynate tn A&En mou oXeTileTal e To BEpa Tou oag evOLladEpEL.

2. Em\éte av n avalntnon adopd AéEn-kAewdi, TitAo ) ZuyypadEa.

3. ZTn OUVEXELQ, TTATAOTE TO KOUUTL «Search».

BiBALoBnkn v

MAnpopopieg BIBALOBAKNG

Atloiknon

Kavoviopoi

Ynodopég & E€omALopog

MpocwmniKo

MAnpowopieg yia BiBAL0BNKOVOLOLG
TUANoyEG Kal EpyaAeia
Avagntnong

EpyaAeia AvaZntnong

Wnelakeg ZUANOYEG

\ APPREG, W, U W Y

BIBAIOOHKH

BLBAL0ONKN

Discovery Service for Neapolis University Pafos

+«— 1

SEARCHH |« 3

@® Keyword O Title O Author <€— 2

O Full Text O Peer Reviewed [J Available in Library Collection

KaAwg nABate otn BiBALoBnKn Tou Maverotnuiov NedmoAlg Magov.
EvnuepwBeite yia TIg TpEXOLOEC dpaotnpLldTNTES KAl mAonynBeite 01O

SIKTNAKA 11IAC TATTO ATIA TN LISV STTIAOVINY OTA ANIOTENA TN nAAvne aae




ANAZHTH2H YAIKOY

2tn véa oehida mou Ba avoiel, Ba epdaviotolv 6Aa ta anotedéopata (dnAadn ta tekunpLa) mov oxetiloval Ke tn AEEN-KAeLSL Tou avalntroate mPonyou UEVWC.

o

- |Neapolis

-~ |University | markeing ® 2

-
- Pafos . : ) : : ) .
= Allfilters (1) Linked Full Text Peer Reviewed All dates v Source type W Advanced search
My dashboard ~ ( 1 [ 1
Results: 10,197,299 € Show: 10 v ‘ ‘ IF Relevance v ‘ ‘ : ‘
[1 Saved
“D  Recent activity
PUBLICATION RESEARCH STARTER
- ¥ Peer reviewed | Journal - Marketing_
Research tools
= For most people, the first thing that comes to mind when the subject of
Marketing . . S X
a N h marketing comes up is advertising, in forms such as television
€W searc Subjects: Social Sciences — Commerce — Business; Social Sciences; commercials, newspaper inserts, or billboards at the side of the road....
. § Marketin
[&  Publication Finder 9 salem Press Encyclopedia, 2021
ISSN: 0354-3471; 2334-8364
Concept map . . Other topics: Marketing Methods. , Advertising and marketing industry. , Mo

3] rketing Strategy.

Search within this publication

Help

m @ X

Publications authority
About this publication =




2YNAEZH 2TON ENOMNMOIHMENO KATAAOIO THz BIBAIOOHKH2

Mo va SloPacete Eva TEKUNPLO 0 NAEKTPOVLKN Hopdn (Tt.X. eBook, akadnuaiko meplodikd) i va XpnOLULOTIOLOETE TNV UTnpeoia Aladavelopou, Ba mpenel va eiote ouvdedepévol HEow
OpenAthens.

1. Eav bev elote ouvdedepévol, 0To enMavw HLEPOC TNG oeAidag amotedeoudtwy Ba epdaviotel ykpL ypappn e To pnvupa: « Welcome Guest, Sign in to your Institution for full access to your
Library’s resources» (BA. elLkOVO TTOPOKATW).

2. Tlo Vol OTTOKTNOETE IPOCROoN, MATAOTE 0TO HAVULA Kal akoAouBnote ta Bruata cuvdeong péow OpenAthens.

Welcome, Guest. Sign in to your institution for full access to your library's resources,

o
= .
Neapolis
-, . P . ‘ marketing ® Q
- lUniversity J
-
 Pafos % e | Cimesrorren] [ rorevews | ]
= Allfilters (2) Linked Full Text Peer Reviewed All dates v Source type W Advanced search
My dashboard ~
1 Book
[1 Saved 3 £ . .
~ Marketing : an introduction / Gary Armstrong ... [et al.].
“O  Recent activity =SS In: 2009 » Library Neapolis University Pafos

Subjects: Marketing

Research tools

Status: Location: Call number:
Q. New search @ Available HF5415 .M2965 2009
B  Publication Finder
Concept map | Access options e

Help

Publications authority 2 “ Book

m @ X




2YNAEZH 2TON ENOMNOIHMENO KATAAOIO THz BIBAIOOHKH2

Oa petadepbeite oe véa oeliba, Omou:

1. oto nebio «Sign in» ELOAYETE TO MAVETLOTNULOKO o0¢ email Kot

2.

B8 Microsoft
Sign in

Emailr phone, or Skype

Can't access your account?

Q:. Sign-in options

Mext

oto nedio «Enter Password» tov mpoowriko oag kwdikd mpocBacng (tov (Slo mou xpnoipomnoleite yia to Moodle kot To maveniotnako cag email).

B8 Microsoft

« a.antoniou.16@nup.ac.cy

Enter password

Password

Forgot my password



QDIATPA ANAZHTHZHZ

Matrote oto «All filters» yla va epdaviotei to pevol twv didtpwy ota Se€Ld tng 086vng.
EruAé€re to €id0g tou UALKOU Tou avalntate (BLBALa, akadnpaikd mepLodIKA, TTPAKTIKA cuvedplwv K.ATL.).

Xpnatuormotnote enumA£ov IATpa, OTwG NUeEpounvia dnuoacievong, yY\wooa Tou Tekpnpiou, B€pa K.ATT.

= PN F

MNatrote «Apply» yla va epapuocete Ta didtpa

Search Mode: Find all my search terms
. Advanced search
marketing

[ Linked Full Text

[ Peer Reviewed
[ ] [ catalog Only
- = = = . o

= All filters (1) Linked Full Text Peer Reviewed 00 Avalable i iorary Collecon

A [ ePUB eBooks

1

Publication Date
Content provider
S T
Results: 10,197,299 £ ource Types
Subject
Publication

Publisher

Language

PUBLICATION

Clear All Apply




ENTYMNH 2YANOTH

MNatrote oto «All filters»

2. Emu\é€te to koutakt «Catalog Only»

3. 3tn ouVvEéXELla, Tatnote «Apply» yLo va TIEPLOPLOETE TNV avalTnon LOVO OTO EVTUTIO UALKO TTOU BPLOKETOL OTO KTNPLO TNG Mavemotnuiakng BiBAL0ORKNG.
marketing
-= All filters (1) ‘ Linked Full Text Peer Reviewed ‘ ‘ All

—

Results: 10,197,299 £

PUBLICATION

- ¥ Peer reviewed | Journal

= All filters X

Search Mode: Find all my search terms

Active filters a

Linked Full Text )(l l Catalog Only )(l

Advanced search

Linked Full Text
O Peer Reviewed

Catalog Only < z

[ Available in Library Collection

[0 ePUB eBooks

Publication Date >
Content provider >
Source Types >
Subject >
Publication >
Publisher >



ENTYMNH 2YANOTH

e T va evromioete éva BLBAlo ota padra tng BiBALoOAKNG, onpelwoTe Tov TaglBeTkO Tou aplBud (Call number).

* O TaBeTIKOG aplBoG uTtodelkvUeL TNV akplpr) B€on tou BLBAlou oto padt (BA. mapadelypa mapakdatw: HF5415 .M2965 2009).

J | ] I ]

:l 1 Book

) Marketing : an introduction / Gary Armstrong ... [et al.].
\g g ry g

\% In: 2009 » Library Neapolis University Pafos

Subjects: Marketing

Status: Location: Call number:
G Available HF5415 .M2965 2009
Access options W

10
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HAEKTPONIKA BIBAIA (E-BOOKS)

Katw amo to tekunpLo, evrormniote tnv emthoyn «Access options» rj «Access now
(eBook)».

*  Edv epdaviletal n emloyn «Access options» (1), matriote tnv KoL 0TN
ouveyela ettdé€te «PDF full text» r; «EPUB full text» yia va avoiéete 1o e-
Book.

* Av epdaviletal n emiloyn «Access now (eBook)» (2), matrote Tnv yLa dpecn
npooBacn oto e-Book.

MNOIA EINAI H AIAOOPA METAZY «PDF FULL TEXT» KAl «kEPUB FULL TEXT»;
PDF full text:
* Alatnpei tnv apxikn popdr tou BLBAlou (oeAideg, Sidtaln, apibunaon).
*  |8aVIKO yla EKTUTTWON KaL YLa aKPLBELC TTOPATTOUTIEG OE OEALSEG.
*  HmpoPoAn o€ KvnNTa Umopel va eivat Alyotepo EUEALKTN.
EPUB full text:
* Tpooappodletal oto peyebog tng 00ovng (kvnto, tablet, e-reader).
e Emutpénel aAAayr HeyEDOUC YPOUUATOOELPAG KOL EUKOAOTEPN QVAYVWON).

e Aev dlatnpel mavra otabepr| apibunon oeAidwv.
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eBook

Marketing : Prozess- und praxisorientierte Grundlagen

Praxisorientiert, klar strukturiert und eingdngig vermittelt das bewahrte Lehrbuch wesentliche Grundlag
konzepticnellen Marketings. Das Hauptaugenmerk liegt auf dem (klassischen) Konsumgatermarketing. .

Access options v e— 1

B POF full text |

B EPUB full text ‘

Guerrilla Marketing : Advertising and Marketing Definitions, Ideas,
Examples, and Campaigns to Inspire Your Business Success

Guerrilla Marketers are unique, and they know it and promote it. Therefore, Jason Myers and Merrilee Kil
themselves:'AuHow can we make this book unique?Aud After all, Guerrilla Marketing, since the original Gi

B Access now (eBook) | — 2
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HAEKTPONIKA BIBAIA (E-BOOKS)

* Hoelida pe to mANPeG Kelpevo Ba eUPaVIOTEL OTIWE OTNV TTAPAKATW ELKOVA.
* 3tn 6efld mMAeupd tnG oeAidag mpoBarlovral Ta mepLeEXOEVA Tou BLBAiou.

* [atwvtog og onolodnmote kepAAalo, LETADEPECTE AUTOUATA OTN OXETIKN oeAiba Tou eBook.

€& Guerrilla Marketing : Advertising and Marketing Definitions, Ideas, Tactics, Examples, and Campaigns to Inspire Your Business Success

This content may contain URLs/links that would redirect you to a non-EBSCO site. EBSCO does not endorse the accuracy or accessibility of these sites, nor of the content therein.

BESTSE|

GUERRILLA

Advertising and Marketing
Definitions, Ideas, Tactics,
Examples, and Campaigns to

IARKETING

™

Table of contents

I Cover
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Copyright
CONTENTS
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SECTION I The Strong Foundation of
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SECTION II Guerrilla Maximedia
Marketing

SECTION III Guerrilla Minimedia
Marketing

SECTION 1V Guerrilla E-Media
Marketing

SECTION V Guerrilla Info-Media
Marketina
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HAEKTPONIKA BIBAIA (E-BOOKS)

21O eMAVW PEPOC TG oeAidag epdavilovral elkovidla, HEcw TwV omoiwy
uropeite:

1. va anoBbnkeVOETE TO TEKUNPLO,

2. va énuloupynoete BLBALoypadkéc avadopEg (citations),

4. Vo KOLVOTIOLHOETE TO TekUnpLo (share),

5. vo KateBAOETE TO TEKUNPLO,

6. va avalntioete Aé€sLg-KAELSLA LEOO OTO KELEVO

7. va xpnolpomnolnoste tn Asttoupyia Text-to-Speech, yia nxnTikn avayvwaon
TOU KELUEVOU

Text-to-Speech:

H Aettoupyia Text-to-Speech, emttpénel oto keipevo va Stafaletal NxnTKA amd To
ocuotnua, SteukoAUvovTag TV MPOGPOCN OTO EPLEXOLEVO.

|
T . 1

»

Table of contents

Cover
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Copyright
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AHWH HAEKTPONIKQN BIBAIQN
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propeite va kateBAoete erumA£ov oeAISEG.
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kaBopilovtal oo Tov EKAOTOTE EKSOTN Kol EVOEXETAL Vo
Stapépouv amno BiBAio os BiBAio.

C Download Download
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RGNS Marketing Analytics : Essential Tools for Data-

— 3. | Driven Decisions
b—— Rajkumar Venkatesan;Paul W. Farris;Ronald T. Wilcox
2021

eBook
INTELLIGENT
MARKETING

Intelligent Marketing : Employing New-Age
Technologies
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2021
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AKAAHMAIKA NEPIOAIKA
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NPO2BAZH 2TO NAHPEZ KEIMENO ENOZ AKAAHMAIKOY APOPOY

Katw amo to tekunpLo, evrormiote tnv enthoyn «Access options» r} «Access now (PDF)».
*  Eav epdaviletal n emiloyn «Access now (PDF)», matrote mavw og autrv. To apBpo Ba avoifel oe véa oeAida yla avayvwon A Angn.

*  EAQv KATw amo to tekunplo epdaviletal n enthoyn «Access options», cog divovtal ot €€n¢ emAoyEG OTav AT oeTe To BeAAKL: «PDF» kot «Online full text».

) ) mE ¥ Peer reviewed | Academic Journal
¥ Peer reviewed | Academic Journal

‘~ THE SYMPHONY CONCERT AS MARKETING PRODUCT.
‘““%

\‘\ INTEGRATION OF ENERGY INDEPENDENCE INTO MARKETING STRATEGI S
— — . i . . " . P _ . .
%\\% SMALL AND MEDIUM-SIZED ENTERPRISES: STATE SUPPORT AND % By: _T_Q&I;)_I_E_Fg?_,_g__a_l_r_r]_a__lﬂt_‘lj_q .In. Studia Universitatis Babes-Bolyai, Musica, 2025 Spl Issue, volume 70, pa
(14p) » Academic Search Ultimate
PROFITABILITY ANALYSIS.
After having historically been reluctant to embrace marketing beyond mere advertisement, considering
By: Adamavska, Viktoriia; & Mishchuk, Tevgeniia; Porosla, Polina; +2 more + In: Technology Audit & Production Re the artistic mission, symphony orchestras are having marketing as an integral part of their operations. \
volume 2, issue 4({82), pages 24-32 (9p) » Academic Search Ultimate . X _ _
------------------------------- Subjects: Marketing; Symphony; Sales promotion; Performing arts; +4 more
The object of research is the marketing strategy of energy independence of enterprises. One of the most proble
determining the effectiveness of energy independence marketing strategies and their profitability due to limitec
< Access options m 4] Generate Al Insights
Subjects: Marketing; Renewable energy sources; Energy security; Small business; +2 more
B PDF |
q&zess now (PDF}JD Generate Al Insights Online full text ‘
Od:2
Q Mental Marketing and Political Leadership: A Quantitative and Con
= . .
% Peer reviewed | Academic Journal “\\\.ﬁg Analysis of Trump, Obama, and Berlusconi.
-~ . L. By: Gega, Elsa = In: Balkan Journal of Interdisciplinary Research, Dec2025, volume 11, issue 3, pages 66-
\‘\ A Combined Importance-Performance Map and Necessary Condition Ana Search Ultimate
== . . s b focn T nerenleer | T
%‘“ﬁ": of the Acceptance of Blockchain Use in Marketmg. The Case of Lﬂyalt}’ This study explores the intersection of mental marketing strategies and political leadership, focusing or

Pr()gl‘al'nmes. figures: Donald Trump, Barack Obama, and Silvio Berlusconi. Employing a mixed-methods approach cor

Subjects: Marketing; Political leadership; Branding (Marketing); Marketing Consulting Services; +2 mor(

issue 3. pages 1-20 (200) * Academic Search Ultimate
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NPO2BAZH 2TO NAHPEZ KEIMENO ENOZ AKAAHMAIKOY APOPOY

ACCESS OPTIONS (1) : ENINOTH «PDF»

Me tnv emiihoyn «PDF», To Keiplevo Tou apBpou epdaviletal OTwG oTnV MApaKATW oeAida

mbined Importance-Performance Map and Necessary Condition Analysis of the Acceptance of Blockchain Use in Marketing: The Case of Loyalty Programmes.

This content may contain URLs/links that would redirect you to a non-EBSCO site. EBSCO does not endorse the accuracy or accessibility of these sites, nor of the content therel

Original Research
SAGE Open
July-Sepeamber 2025: 1-20
A Combined Importance-Performance DOt 10 ITISEE G SeA 2

Map and Necessary Condition Analysis of T e
the Acceptance of Blockchain Use in

Marketing: The Case of Loyalty

Programmes

Jorge de Andrés-Sanchez' (), Mario Arias-Oliva’"), Mar Souto-Romero®, and
Miguel Llorens-Marin(

Abstract

Blockchain technology has applications beyond cryptocurrencies, notably in marketing through blockchain-based loyalty pro-
grammes (BBLPs). This study examines key factors for their implementation using importance-performance map analysis
(IPMA) and necessary condition analysis (NCA), based on an adapted TAM3 model. The key endogenous variables include
behavioural intention to use (BEINT), perceived usefulness (USEF), and perceived ease of use (EASE). The model suggests
that USEF mediates the effects of trust (TRUST) and price-value (PVAL) on BEINT, while EASE mediates self-efficacy
(SEFFIC) and perceived enjoyment (PENJ). Structural equation modelling reveals that USEF, EASE, PVAL, SEFFIC, and PEN])
significantly impact BEINT. TRUST influences USEF but not BEINT directly, and social norms (SNORM) are not significant.
IPMA analysis identifies USEF as the critical variable for BBLP acceptance, with EASE and PEN] being key influencers, followed
by PVAL NCA and IPMA findings show that all variables, except SNORM, can act as constraints to increasing BEINT.
However, TRUST and SEFFIC exceed the necessary threshold, indicating they are not actual constraints. Conversely, USEF,
EASE, and PEN] act as bottlenecks, with USEF being crucial for BEINT improvement, while EASE and PENJ enhance perceived
usefulness. Strengthening these factors can drive BBLP adoption.

Plain Language Summary

gi n Blockchain-Based Loyalty Prog
This study explores why people may consider to engage with loyalty programmes powered with blockchain. Using a well-
e e s S

ACCESS OPTIONS (2) : ENINOTH «ONLINE FULL TEXT»

Me tnv emtihoyn «Online full text», To Keipevo Tou ApBpou epdavileTal OTIWE OTNV MTAPOAKATW

osAiba

A Combined Importance-Performance Map and Necessary Condition Analysis of the Acceptance of Blockchain Use in Marketing: The Case of Loyalty Programmes.

This content may contain URLs/links that would redirect you to a non-EBSCO site. EBSCO does not endorse the accuracy or accessibility of these sites, nor of the content therein.

A Combined Importance-Performance Map
and Necessary Condition Analysis of the
Acceptance of Blockchain Use in Marketing:
The Case of Loyalty Programmes.

Published in: SAGE Open, July-Sep2025, Academic Search Ultimate

By: de Andrés-Sanchez, |orge; Arias-Oliva, Mario; Soute-Romero, Mar; Liorens-Marin, Miguel

Blockchain technology has applications beyond cryptocurrencies, notably in marketing
through blockchain-based loyalty programmes (BBLPs). This study examines key factors for
their implementation using importance-performance map analysis (IPMA) and necessary
condition analysis (NCA), based on an adapted TAM3 model. The key endogenous variables
include behavioural intention to use (BEINT), perceived usefulness (USEF), and perceived ease
of use (EASE). The model suggests that USEF mediates the effects of trust (TRUST) and price-
value (PVAL) on BEINT, while EASE mediates self-efficacy (SEFFIC) and perceived enjoyment
(PENJ). Structural equation modelling reveals that USEF, EASE, PVAL, SEFFIC, and PEN]
significantly impact BEINT. TRUST influences USEF but not BEINT directly, and social nerms
(SNORM) are not significant. IPMA analysis identifies USEF as the critical variable for BELP
acceptance, with EASE and PEN] being key influencers, followed by PVAL. NCA and IPMA
findings show that all variables, except SNORM, can act as constraints to increasing BEINT.
However, TRUST and SEFFIC exceed the necessary threshold, indicating they are not actual
constraints. Conversely, USEF, EASE, and PEN] act as bottlenecks, with USEF being crucial for
BEINT improvement, while EASE and PEN] enhance perceived usefulness. Strengthening
these factors can drive BBLP adoption.

Plain Language Summary: Strategic Variables to Implement Blockchain-Based Loyalty
Programmes This study explores why people may consider to engage with loyalty
programmes powered with blockchain. Using a well-established technology acceptance
meodel, we analysed data from U.S. consumers to understand which factors most influence
adoption. We found that perceived usefulness, ease of use, and enjoyment are key drivers.
The study also identifies which elements may limit adoption and which areas should be
improved to increase acceptance. Our findings can help businesses design better loyalty

programmes by focusing on transparency, simplicity, and engaging user experiences.
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ZYNOETH ANAZHTHZH (ADVANCED SEARCH)

o va POy LOTOTIOL OETE avalTnon HE MepLocoTeEpa amnod va nedia:

1. Ano navw 6e€Ld tng 006vng oag emhécte «Advanced Search».
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ANOOHKEYzZH TEKMHPIQN

1.
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Mo va anmoBnkeUoeTe £val TEKUNPLO, KAVTE KALK 0TO ELKOViSLO amobrjkeuong rou Bploketal otn 6£€Ld MAEUPA TOU AMOTEAECHATOG.

Mo va delte OAa Ta amoBnkevupéva TekUnpLa, eTUAEETE To dakeAo «Saved» GTO apLoTEPO PevoD, KATW amo To «My dashboard».
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0n Book 1 >
~ Marketing : an introduction / Gary Armstrong ... [et al.].
\*Q‘ In: 2009 - Library Neapolis University Pafos
Subjects: Marketing
Status: Location: Call number:
O Available HF5415 .M2965 2009
‘ Access options ~

e Marketing : the core / Roger A. Kerin, Steven W. Hartley, William Rudelius.
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Av evtonioete €va BLBAlo Ttou eival StaBéaotpo povo os Evtumn popdn otn BLBALoBnkn (avadépetal wg «Booky»), aAAd Sev umopeite va emiokedBOeite Tov xwpo tng BIBALOONRKNG, Uropeite va
Tipoxwpnoete o xprion tng Yrnnpeoiag Atadavelopol (Na to Saveloteite SnAadn amnd BiBAobrkeg mou Bpiokovtol Kovtd og €04G.)

1. Natnote tnv emdoyn «Access options».

2. Em\éte «Request this item through interlibrary loan» yia va urtoBalete to aitnua.
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= Allfilters (0) Linked Full Text Peer Reviewed Alldates v/ Source type Vv Advanced search
matches

My dashboard ~ Read more >
© Projects

Book s
[1 Ssaved 0 n :

s ~ Marketing : an introduction / Gary Armstrong ... [et al.].
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Subjects: Marketing
£ Alerts Status: Location: Call number:

@ Available HF5415 .M2965 2009
Research tools

Q. Newsearch
1 _>‘ Access options W

Publication Finder
& 2 —» ‘ & Request this item through interlibrary loan
C t ‘
el ‘ Retrieve Catalog Item
® Help o2 H :

Marketing : the core / Roger A. Kerin, Steven W. Hartley, William Rudelius.
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Publications authority

By: Kerin, Roger A. * In: 2009 + Library Neapolis University Pafos
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1. Oa petadepbeite oe véa oehiba 6mou Ba xpelaotel va cupmAnpwoete ta e€n¢ media: (1) Ovopa, (2) Emwvupo, (3) Aptdud Moutnti (Registration ID), (4) AievBuvon Slapovig, (5)
HAektpoviko toyudpopeio, (6) TnAépwvo.

2. AdoU cupmAnpwoeste oAa ta rtedia, matnote «Submit» oto KATW PEPOC TNG oeAidag yia va oAokAnpwBel n Stadikaoia.

H BBAL0OnkN Ba AdBeL To altnua oag Kot Ba mpoomabrioeL va EVTOTILOEL TO TEKUNPLO OTNV TANCLECTEPN OE €0A¢ cuvepyalouevn BLBALOBNKN.

f Research
% Databases

Please enter the information below in order to send an Interlibrary Loan request to your library administrator. The request will be sent v

*First Name

*Last Name

*Library Card #
Department

* Address

*E-mail Address
*Phone
Date Needed
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* Indicates required field.
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> |
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Item Details
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Format: mm/ddvyy

1
2

Marketing : the core.

* Indicates required field.

Item Details
Title IMarketing : the core. ]
Author lKerin, Roger A.;Hartley, Steven William;Rudelius, William ]
Source IMarketing : the core / Roger A. Kerin, Steven W. Hartley, William Rudelius. ]
Date [2009-01-01 ]
ISSN | ]
ISBN [0073381063 ]

Series or Collection Title [

Volume

|
Issue [ ]
Start Page [

‘Warning Concerning Copyright Restrictions

The copyright law of the United States (Title 17, United States Code) governs the making of photocopies or other reproductions of cop
law, libraries and archives are authorized to furnish a photocopy or other reproduction. One of these specified conditions is that the phc
other than private study, scholarship, or research”. If a user makes a request for, or later uses, a photocopy or reproduction for purposes
copyright infringement. This institution reserves the right to refuse a copying order if, in its judgement, fulfillment of the order would i
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