Neapolis
University
Pafos

BiBAto91kn kat Kévtpo nAnpowopnong

ENOMOIHMENOZ \
KATAAOIOZ BIBAIOOHKHZ ‘

(EDS)

Obényo¢ Xpriong

s S
g




NEPIEXOMENA

e [PO3BA3H >TH BIBAIOOHKH

e ANAZHTHZH YAIKOY

e ZYNAEZH >TON ENOMNOIHMENO KATAAOIO THS BIBAIOOHKHZ

*  OIANTPA ANAZHTH3IH>

e ENTYMNH 3YAAOTH

*  HAEKTPONIKA BIBAIA (E-BOOKS)

e AHWH HAEKTPONIKON BIBAION

«  AKAAHMAIKA NEPIOAIKA

*  NAHPE3 KEIMENO AKAAHMATKOY APOPOY

* XYNOETH ANAZHTHZH (ADVANCED SEARCH)

e ANOOHKEY3H TEKMHPION

*  YNOBOAH AITHMATOZ AIAAANEIZMOY (INTERLIBRARY LOAN)




NMPOzBAZzH 2TH BIBAIOOHKH

1. Metapeite otnv emionun wotooeAiba tou Maveniotnuiov NedmoAig Nadoc (www.nup.ac.cy).
2. ITO EMAVW APLOTEPO UEPOC TNG apXLknG oeAibag, emuAéEte TN €vdelen « BIBAIOOHKH».
3. Oa petadepbeite avtopata otn oeAida Tng BIBALOONKNG, OTOU pmopeite va evnuepwOeite yla OAEC TIC SLABECLUES UTINPECIEC KOl TOUG NAEKTPOVIKOUC TTOPOUC.

MOODLE ZYNAEZH | BIBAIOGHKH | ZYNEPTATEX f X in > | GR >

Neapolis
University TO MANEMIZTHMIO XMNOYAAZEXTO NI TANEMIZTHMIOYTIOAH XMOYAEZ XTHN KYIPO EPEYNA EMNIKOINQNIA

*|Pafos

R

Evélapepeoatl va
HLANCOUUE;

Ovopa*

_

_
HAektpovikn AtevBuvon*

B ThAépuwvo*



https://www.nup.ac.cy/gr/

ANAZHTH2H YAIKOY

=

210 nedio avalntnong, MANKTpoAoynote tn AE€n Ttou oxeTileTal pe
ErmAé€te av n avalntnon adopd AEEn-kAeLSL, TitAo | Zuyypadéa.
2Tn OUVEXELQ, TIOT|OTE TO KOU UTtL «Search».

BiBAL0BNKN

MAnpogopieg BIBALOBNAKNG

Aloiknon

Kavoviopoi

YmnoSopgg & EEomAiopog

Mpocwniko

MAnpogopieg yia BiBAtoBnkovopovg
SuAAoyEG Kal EpyaAeia
Avazitnong

Epyaleia AvaZntnong

Wnelakeg ZUANOYEG

10 B€pa mou oag evoladeEpeL.

BIBAIOOHKH

BLBAL0ONKN

Discovery Service for Neapolis University Pafos

«— 1

SEARCHHA | < 3

® Keyword O Title O Author < 2

O Full Text O Peer Reviewed ([ Available in Library Collection

KaAhwg nABate otn BiBALoBnkn tou Mavemiotnuiov NeamoAig Magov.
EvnuepwOeiTe yia TIC TPEXOVOEC HpAOTNPLOTNTES KAl TAonynBeite oto



ANAZHTH2H YAIKOY
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= ¥ Peer reviewed | Journal = Marketing_
. For most people, the first thing that comes to mind when the subject of marketing comes up is
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advertising, in forms such as television commercials, newspaper inserts, or billboards at the side of
Subjects: Social Sciences -- Commerce -- Business; Social Sciences; Marketing the road. Modern society has become so permeated by these advertisements that it is not difficul...
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Salem Press Encyclopedia, 2021

Search within this publication @ Other topics: Marketing Methods. , Marketing Strategy. , Advertising and marketing industry.




2YNAEZH 2TON ENOMNMOIHMENO KATAAOIO THz BIBAIOOHKH2

MNa va dtofacete Eva TEKUNPLO 0 NAEKTPOVLIKN popdn (T.X. eBook,) i va xpnoluomnoloete TV unnpecia Aladavelopou, Ba mpenel va eiote ouvdedepévol péow OpenAthens.

1. Eav bev elote cuvdedepévol, oto emavw PEPOG TNG 0eASOG amoteAeopdtwy Oa epdavioTel ykpL ypapun Le to pnvupa: « Welcome Guest, Sign in to your Institution for full
access to your Library’s resources» (BA. lkOVO TTAPAKATW).

2. o va amnmoktroete mpoofacn, MATAOTE OTO UVUHA Kal akoAouBrote ta Bripata cuvdeong péow OpenAthens.
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Subjects: Social Sciences - Commerce - Business; Social Sciences; Marketing the road. Modern society has become so permeated by these advertisements that it is not difficul...
ISSN: 0354-3471; 2334-8364 )
Salem Press Encyclopedia, 2021
Search within this publication @ Other topics: Marketing Methods. , Marketing Strategy. , Advertising and marketing industry.




2YNAEZH 2TON ENOMNOIHMENO KATAAOIO THz BIBAIOOHKH2

Oa petadepbeite oe véa oeliba, omou:

1. oto medio «Sign in» ELOAYETE TO MOVETILOTNULAKO o0G email Kot
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HAEKTPONIKA BIBAIA (E-BOOKS)

1. Natnote to «All Filters» yia va avoiel to pevou ota Se€la kat eTUAEETE Ta 3. Matnote «Apply» yla va meplopiloete tnv avalitnon
koutakia «EPUB eBooks» 4. Ndavw ano kabe tekunplo epdaviletal n evéelén «HAektpovikd BiAio» 1
2. Ao tnv emloyn «Source type», eTUAEETE TO KOUTAKL «eBooks» «eBook»

[ Also search within the full text of the articles X Content prﬂ\rider »
[ Apply equivalent subjects x

Source Types (1 A
Advanced search ypes (1)

| Search terms Q |
Linked Full Text
L] Peer Reviewed [ IF Hit count {high to low) v l

O catalog Only ] Academic Journals (3,467,502)

O awailable in Library Collecti
vaamE I HhEny Eeeeen (] Trade Publications (1,884,532)

EPUB eBooks ¢ 1

[] Magazines (1,531,794)

W

Publication Date (] Mews (1,436,091)

eBooks (249,084) ¢ 2
Content provider >
O reports (208,175)
Source Types (1) v O Reviews (147.818) -
Search terms Q l
[ |F Hit count (high to low) e l
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HAEKTPONIKA BIBAIA (E-BOOKS)

Kdtw amo to tekunplo, eviomiote tnv emthoyn «Access options» 1
«Access now (eBook)».

* Edv epdaviletal n emhoyn) «Access options» (1), matriote TNV Kal 0Tn
ouvéxela emihé€te «PDF full text» rj «EPUB full text» yia va avoiete
T0 e-Book.

* Av epdaviletal n emloyn «Access now (eBook)» (2), matrote Tnv yla
Aaueon nmpooPaocn oto e-Book.

* T1OIA EINAI H AIAOOPA METAZY «PDF FULL TEXT» KAl «kEPUB FULL TEXT»;

PDF full text:
e Atatnpei tnv apxiki popodr tou BLBAlou (oelideg, Sidtaln, apibunaon).
° 18aviko yla EKTUTTWEON Kal yla akpLBeic mapamounég oe oeAibec.
*  HmpoPoAn o€ KvnNTd Uropel va ivot Alyotepo gUEALKTN.
EPUB full text:
* [poocapuodletat oto péyebog tng 006vng (Kvnto, tablet, e-reader).
*  Emutpénet alayr peyEBoOUG ypAUUATOOELPAG KoL EUKOAOTEPN avAyvwaon.
e Aev dlatnpel mavra otabepr) aplBunon oeAidwv.

MARKETING _

Vi

.'.?

GUBRAILLA
re—

LAF LU FLL P
A N B
WFBE PP o A T

eBook

Marketing : Prozess- und praxisorientierte Grundlagen

Praxisorientiert, klar strukturiert und eingdngig vermittelt das bewahrte Lehrbuch wesentlich
konzeptionellen Marketings. Das Hauptaugenmerk liegt auf dem (klassischen) Konsumgiter

Access options v 4— 1

B PDF full text |

B EPUB full text ‘

Guerrilla Marketing : Advertising and Marketing Definitions
Examples, and Campaigns to Inspire Your Business Success

Guerrilla Marketers are unique, and they know it and promote it. Therefore, Jason Myers and
themselvesiiHow can we make this book unique?id After all, Guerrilla Marketing, since th

B Access now (eBook) |[€— 2
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HAEKTPONIKA BIBAIA (E-BOOKS)

* H oeAida pe to mAnNpeg keipevo Oa epdavioTel OTIWE OTNV MAPAKATW ELKOVAL.
* 2tn 6€€1d MAeupad tnG oeAidag poBaAlovial Ta mepLexOpeva Tou BipAiou.
* Noatwvtog oe onolodnmote KePAAALO, LETADEPECTE AUTOUATA OTN OXETLKA oeAida Tou eBook.

& Guerrilla Marketing : Advertising and Marketing Definitions, Ideas, Tactics, Examples, and Campaigns to Inspire Your Business Success H

This content may contain URLs/links that would redirect you to a non-EBSCO site. EBSCO does not endorse the accuracy or accessibility of these sites, nor of the content therein. X

BESTSE|

GUERRILLA
IARKETING

Advertising and Marketing
Definitions, Ideas, Tactics,
Examples, and Campaigns to

Table of contents

| Cover
Title
Copyright
CONTENTS
Acknowledgments
Preface
What Makes This Book Unique?
Introduction

SECTION I The Strong Foundation of
Guerrilla Marketing Success

SECTION II Guerrilla Maximedia
Marketing

SECTION III Guerrilla Minimedia
Marketing

SECTION 1V Guerrilla E-Media
Marketing

SECTION V Guerrilla Info-Media
Marketina
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HAEKTPONIKA BIBAIA (E-BOOKS)

21O EMAVW HEPOC TNG oeAidbag epdavilovtal elkovidla, HECW TwWV OTOLWV
pmopeite:

1. vo amoBnkeVOETE TO TEKUAPLO,

2. va dnuoupynoete BiBAloypadikeg avadopéc (citations),
4. va KOLVOTIOLOETE To Tekunplo (share),

5. va KateBAoETe TO TEKUAPLO,

6. va avalntnoete AEEELG-KAELOLA LT OTO KEIPEVO

7. va xpnoluormnolroete tn Asttoupyia Text-to-Speech, yla nxntikn
ovVAYVWOoN TOU KELUEVOU

Text-to-Speech:
H Aettoupyla Text-to-Speech, emitpénel oto Kelpevo va Stafaletal nxnTika and To
ouoTnUa, SLEUKOAUVOVTAG TNV IPOCPOON OTO TTEPLEXOEVO.

4

Table of contents

Cover

Title

Copyright

CONTENTS

Acknowledgments

>
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AHWH HAEKTPONIKQN BIBAIQN

1. Natrote oto elkovidlo ANYPng, onmwc daivetal otnv
TIAPOKATW ELKOVA, yLa va KateBaoete to BLBAlo.

N &6 e X = Q A & O

| Cover
Title
Copyright
CONTENTS
Acknowledgments
Preface

What Makas This Ranl llninna?

2. Xto mopaBupo mou Ba epdaviotel, ETUAEETE TIG
oeAidec mou emBupeite va kateBAoeTe.

*  Inuelwon: OLeploplopol ANYPnG Kot EKTUWOoNG
kaBopilovtal amnod Tov EKACTOTE EKOOTN KalL
evdéxetan va dtadEpouv anod BipAio o BiBAio.

Download X

& eBook

HaRkenNs  Marketing Analytics : Essential Tools for Data-
i Driven Decisions

Rajkumar Venkatesan;Paul W. Farris;Ronald T. Wilcox
2021

Chapters only Metadata only

© Publisher page limits
The publisher determines the number of pages available for
download.
Download page limit: 100 What are page limits?

Include In PDF

@ Chapter: Cover (pages v-1-v-2) 2 pages

O currentPage 1 page

Npoooxn! Av Eemepaoete To 6pLO xpriong, Ba
eudaviotel elbomnoinon otL €xete unepPel To 6plo
oeAldwv Kal dev umopeite va kateBaocete emumAEov
oelibec.

Download

eBook
it - ; -
Intelligent Marketing : Employing New-Age
Technologies

S
V. KUMAR
- V. Kumar
2021

Chapters only Metadata only

@ FPublisher page limits reached
You have reached the number of pages available to download
determined by the publisher. What are page limits?

Close
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AKAAHMAIKA NEPIOAIKA

1. Natrote to «All Filters» yla va avoiéel to pevou ota Se€Ld kat eTAESTe To KOoUTAKL «Peer-Reviewed».
2. Xtnv evotnta «Source Type», eTUAEETE TO KOUTAKL «Academic Journals».
3. Natote «Apply» yla va teplopioete ta anoteAéopata TnG avalntnong.

= Allfilters X

l MDY T3 FYILLIL LIS TU LSAL W LIS Ol uiarsD Fas ] ~
Apply equivalent subjects X

Advanced search

Linked Full Text

Peer Reviewed ¢—— 1

[ catalog Only

O Available in Library Collection

[ EPUB eBooks

Publication Date >

Content provider >

Content provider >
Source Types (1) v
‘ Search terms Q ‘
‘ IZ Hit count (high to low) v ‘
Academic Journals (3,467,518) 2

[ Trade Publications (1,884,532)
[ Magazines (1,531,796)

[ News (1,436,091)
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NPO2BAZH 2TO NAHPEZ KEIMENO ENOZ AKAAHMAIKOY APOPOY

=y

—y

Kdatw armo to tekunplo, evroniote tnv emloyr «Access options» rj «Access now (PDF)».

* Eav gpdaviletal n emhoyn «Access now (PDF)», matiote mavw o autnv. To apBpo Ba avoifel o véa oeAida yla avayvwaon n Angn.
* EQv katw amo to tekunplo epdaviletal n emloyn «Access options», oag Sivovtal ol €€nG eMAOYEG OTav tatroete To BeAdkl: «PDF» kol «Online full text».

INTEGRATION OF ENERGY INDEPENDENCE INTO MAR
SMALL AND MEDIUM-SIZED ENTERPRISES: STATE SUP
PROFITABILITY ANALYSIS.

/|

THE SYMPHONY CONCERT AS MARKETING PRODU(

%

Y

n

&

By: TOADERE, Dalma Lidia » In: Studia Universitatis Babes-Bolyai, Musica, 2025

(14p) + Academic Search Ultimate

volume 2, issue 4(82), pages 24-32 (9p) » Academic Search Ultimate After having historically been reluctant to embrace marketing beyond mere ad

) “ _________ the artistic mission, symphony orchestras are having marketing as an integral
The object of research is the marketing strategy of energy independence of enterpr ymp y g 9 gratt

determining the effectiveness of energy independence marketing strategies and thy Subjects: Marketing: Symphony; Sales promotion: Performing arts; +4 more

(@ 1 ‘ 4] Generate Al Insights

B PDF |

Subjects: Marketing; Renewable energy sources; Energy security; Small business; +

q B Access now (PDF) ’) ‘ + Generate Al Insights

Online full text ‘

¥ Peer reviewed | Academic Journal

Mental Marketing and Political Leadership: A Quan
Analysis of Trump, Obama, and Berlusconi.

A Combined Importance-Performance Map and Necess
3 of the Accentance of Blockchain Use in Marketing: The

%,
ey

7
)
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NPO2BAZH 2TO NAHPEZ KEIMENO ENOZ AKAAHMAIKOY APOPOY

ACCESS OPTIONS (1) : ENINOTH «PDF»

Me tnv emhoyr «PDF», To Keipevo Tou apBpou epdavileTal OTWE OTNV MOPAKATW

oeAiba

A Combined Importance-Performance Map and Necessary Condition Analysis of the Acceptance of Blockchain Use in Marketing: The Case of Loyalty Programmes.

This content may contain URLs/links that would redirect you to a non-EBSCO site. EBSCO does not endorse the accuracy or accessibility of these sites, nor of the content therein.

Original Research
SAGE Open
Juby-Sepeamber 2025: 1-20
A Combined Importance-Performance 00t 101 7R SeA1 2

Map and Necessary Condition Analysis of et S Sage
the Acceptance of Blockchain Use in

Marketing: The Case of Loyalty

Programmes

Jorge de Andrés-Sinchez' (), Mario Arias-Oliva’(), Mar Souto-Romero®, and
Miguel Llorens-Marin®

Abstract

has jons beyond cr jes, notably in marketing through blockchain-based loyalty pro-
grammes (BBLPs). This study examines key factors for their jon using i map analysis
(IPMA) and necessary condition analysis (NCA), based on an adapted TAM3 model. The key endogenous variables include
behavioural intention to use (BEINT), perceived usefulness (USEF), and perceived ease of use (EASE). The model suggests
that USEF medates the effects of trust (TRUST) and price-value (PVAL) on BEINT, while EASE mediates self-efficacy
(SEFFIC) and percelved enjoyment (PENJ). Structural equation modelling reveals that USEF; EASE, PVAL, SEFFIC, and PEN]
significantly impact BEINT. TRUST influences USEF but not BEINT directly, and social norms (SNORM) are not significant.
IPMA analysis identifies USEF as the critical variable for BBLP acceptance, with EASE and PEN] being key influencers, followed
by PVAL NCA and IPMA findings show that all variables, except SNORM, can act as constraints to increasing BEINT.
However, TRUST and SEFFIC exceed the necessary threshold, indicating they are not actual constraints. Conversely, USEF,
EASE, and PENJ act as bottlenecks, with USEF being cructal for BEINT improvement, while EASE and PEN] enhance perceived
usefulness. Strengthening these factors can drive BBLP adoption.

Plain Language Summary

Variables to Based Loyalty
This study explores why people may consider to engage with loyakty programmes powered with blockchain. Using a wel-
established technology acceptance model, we analysed data from US. consumers to understand which factors mast influence
adoption. We found that perceived usefuiness, ease of use, and enjoyment are key drivers. The study also identiies which
elements may fimit adoption and which areas should be improved to increase acceptance. Our findings can help businesses design
better loyalty programmes by focusing on transparency, simplicity, and engaging user experiences.

"Universieat Rovira | Virgih, Campus de Belssens, Reus, Spain

ACCESS OPTIONS (2) : ENINOTH «ONLINE FULL TEXT»

Me tnv emtthoyn) «Online full text», To keipevo Tou apBpou epdavileTal OnNwg otV
TIAPOKATW oeAida

A Combined Importance-Perfarmance Map and Necessary Condition Analysis of the Acceptance of Blockchain Use in Marketing: The Case of Loyalty Programmes.

This content may contain URLs/links that would redirect you to a non-EBSCO site. EBSCO does not endorse the accuracy or aceessibility of these sites, nor of the content therein,

A Combined Importance-Performance Map
and Necessary Condition Analysis of the
Acceptance of Blockchain Use in Marketing:
The Case of Loyalty Programmes.

Published in: SAGE Open, july-5ep2025,Academic Search Ultimate

By: de Andrés-Sanchez, Jorge; Arias-Oliva, Mario; Souto-Romero, Mar; Liorens-Marin, Miguel

Blockchain technology has applications beyond cryptocurrencies, notably in marketing
through blockchain-based loyalty programmes (BBLPs). This study examines key factors for
their implementation using importance-performance map analysis (IPMA) and necessary
condition analysis (NCA), based on an adapted TAM3 model. The key endogenous variables
include behavioural intention to use (BEINT), perceived usefulness (USEF), and perceived ease
of use (EASE). The model suggests that USEF mediates the effects of trust (TRUST) and price-
value (PVAL) on BEINT, while EASE mediates self-efficacy (SEFFIC) and perceived enjoyment
(PEN)). Structural equation modelling reveals that USEF, EASE, PVAL, SEFFIC, and PEN]
significantly impact BEINT. TRUST influences USEF but not BEINT directly, and social norms.
(SNORM) are not significant. IPMA analysis identifies USEF as the critical variable for BBLP
acceptance, with EASE and PENJ being key influencers, followed by PVAL. NCA and IPMA
findings show that all variables, except SNORM, can act as constraints to increasing BEINT.
However, TRUST and SEFFIC exceed the necessary threshold, indicating they are not actual
constraints. Conversely, USEF, EASE, and PEN) act as bottlenecks, with USEF being crucial for
BEINT improvement, while EASE and PEN| enhance perceived usefulness. Strengthening
these factors can drive BBLP adoption.

Plain Language Summary: Strategic Variables to Implement Blockchain-Based Loyalty
Programmes This study explores why people may consider to engage with loyalty
programmes powered with blockchain. Using a well-established technology acceptance
model, we analysed data from U.S. consumers to understand which factors most influence
adoption. We found that perceived usefulness, ease of use, and enjoyment are key drivers.
The study also identifies which elements may limit adoption and which areas should be
improved to increase acceptance. Our findings can help businesses design better loyalty
programmes by focusing on transparency, simplicity, and engaging user experiences.

Kevwords: blackehain: hlackehain-hased Invalty nraarammes: PLS-SEM: imnartance-
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NPO2BAZH 2TO NAHPEZ KEIMENO ENOZ AKAAHMAIKOY APOPOY

2€ OPLOUEVEG TIEPUTTWOELG, AVTL TWV ETUAOYWV TIOU TIEPLYPADOVTAL AVWTEPW, TO cuoTnua evoexetal va epdavicel tnv emthoyn «Full Text Finder», n omola mapéxetl mpocBaon
oTLG SLABECLUEG TINYEG TTANPOUG KELUEVOU.

1. EmAé€te tnv emhoyn) «Full Text Finder».

2. Oa avoiel pla véa oelida, otnv omoia Ba epdavilovral ol StaBEaipol cUVSOETHOL TTOU 08NyoUV 0To MARPEG KELPEVO TOou ApBpou.

¥ Peer reviewed | Academic Journal
- |Neapolis I ind |
- . -~ |Universit
\Q Carbon-Aware Al Control Plane for DevOps Automation: A Refe < |pafos Full Text Finder Results
— . . . g
%\%*S Architecture and Next-Generation Sustainability Framework
Article
By: Dhawan, R.; Suresh Patel, M. » In: IEEE Access, Access, IEEE, 2026, volume 14, pages 11163-11 Carbon-Aware AI Control Plane for DevOps Automation: A Reference Architecture and Next-Generation
Digital Library Sustainability Framework
This paper presents a reference architecture and conceptual framework for integrating carbon avi Eublished IEFESccessi2020 ol P lle 1 B8
X X X i By: Dhawan, Rohit;Suresh Patel, Minav
automation systems. Al workloads are becoming one of the fastest-growing contributors to the g ISSN: 2169-3536
ISSN (Online): 2169-3536
Subjects: Aerospace; Bioengineering; Communication, Networking and Broadcast Technologies; e
Devices and Systems; +31 more Not what you're looking for? Try revising your request
Resources located for this citation
Full Text Finder ‘ 1 \“ﬁ Check for full text at the publisher's site.
OPEN ACCESS
() Browse this journal at the Directory of Open Access Journals
OPEN ACCESS
¥ Peer reviewed | Academic Journal ) ' ) )
Privacy policy | Terms of use | Institutional logout | Manage my cookies
- Software © 2026 EBSCO Industries, LLC. All rights reserved
&\ Decoupling Deployment Velocity From Platform Governance: A
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